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HELLO 
SOUTH WATERFRONT! 
I’m excited to introduce our inaugural issue of  live SOUTH  
WATERFRONT to the neighborhood we call home, work, leisure  
spot, and our place of community. My hope is that you enjoy the  
stories in the pages ahead and feel the sense of pride I feel for the  
wonderful neighborhood we call South Waterfront. 

My personal history in South Waterfront dates back to 2004, when as a new broker, I had the opportunity  
to be a part of the original listing team for the development of the South Waterfront neighborhood. This 
unique experience is what afforded me the opportunity to gain intimate knowledge of the people, the build-
ings and the community that make up South Waterfront, and ultimately is what set the stage for what is now 
Sean Z Becker Real Estate. 

In my almost 15 years of selling homes in South Waterfront, I have also played the role of home owner in 
the Meriwether, commercial condo owner in the John Ross, a business owner, an employer for the neighbor-
hood, founder of the retail collective, a board member, a sponsor of neighborhood activities such as farmers 
markets, and several more community-based efforts. It is through these roles and efforts that South Water-
front has become embedded in my life. The neighborhood isn’t just a place I go to work to sell homes. In fact, 
in my three-year-old son’s eyes, I built the neighborhood, the tall buildings and even the tram! So yes, to say I 
have a unique perspective and passion for the neighborhood would be an understatement. South Waterfront 
means something to me, my family, my colleagues, their families, and as a whole, we are so proud to be an  
integral part of this community. I have been fortunate to have played a small role in shaping South Water-
front, but it has played a large role in shaping me.

Without all the wonderful people of South Waterfront who have been supportive through the years, I 
wouldn’t be who I am or where I am today, and for this I am forever grateful. 

live SOUTH WATERFRONT is a way of giving back to the community. My hope is that this collection  
of stories and photos will serve as an everlasting visual representation of the wonderful neighborhood we  
all call home. 

If you have ideas, comments or questions about this first issue, please don’t hesitate to reach out to me at 
sean@seanzbecker.com. I’d love to hear your thoughts!

Thank you and enjoy, 

Sean Z. Becker
Owner/Principal Broker
Sean Z Becker Real Estate
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1999
The North Macadam 
Framework Plan (which 
includes South Water-
front) was presented  
by an appointed  
steering committee 
which had engaged  
in a public-private  
planning process.

2006
The Portland Aerial 
Tram joining OHSU’s 
South Waterfront 
buildings to the  
Marquam Hill campus 
initially opened. Final 
cost was $57 million.

2004
Sean Z Becker joined the 
sales team at the recently 
opened Discovery Center, 
the gallery-like real estate 
sales office which  
provided interested home 
buyers a glimpse of what 
South Waterfront neigh-
borhood life would be 
like upon its completion.

2007
The John Ross  
condominium  
tower was 
completed and  
is 325 ft. tall.

1998
City of Portland intro-
duced development 
ideas for South Water-
front’s industrial land.

2002 
South Waterfront 
Greenway Plan was 
presented. This  
section of the  
Willamette Greenway 
Trail was designed to 
connect people to the 
river, and to Portland’s 
overall bike and walk-
way system.

2006 
The east and west 
buildings of the  
Meriwether condo- 
miniums, named after 
the notable explorer 
Meriwether Lewis, 
were completed.

THEN   NOW  
The vision to develop South Waterfront’s industrial land 

into an urban hub began in the 1980s. 

&
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THEN   NOW  

2010 
The Mirabella is the first 
senior living community 
in South Waterfront. This 
LEED platinum–certified, 
30-story building has 
284 senior citizen  
housing units.

2015
Tilikum Crossing: Bridge 
of the People opened to 
join the South Waterfront 
to the east side of the 
river. 2017

Zidell launched its  
last barge in 2017.  
As a core of the 
neighborhood, the 
Zidell family’s 33-acre 
riverfront property 
is Portland’s largest 
undeveloped site. 

2009
Elizabeth Caruthers Park, 
a 2.12-acre park, opened. 
It is named after Elizabeth 
Caruthers, a pioneer woman 
and one of Portland’s early 
settlers.

2016 
OHSU Center for Health & Healing 
South building project broke ground. 
This new health care facility will offer 
surgical procedures and clinical space 
for the Knight Cancer Institute to 
include oncology clinics and infusion 
services.

2008 
Atwater Place condominium 
tower was completed and is 
23 stories tall.

2014 
Sean Z Becker Real Estate 
opened the first residential 
real estate company in  
South Waterfront.
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SOLVE NEIGHBORHOOD CLEANUPS
South Waterfront Community Relations 
knows how important it is to the 
members of our community to keep the 
South Waterfront neighborhood clean 
and green. One of the most impactful 
ways to help keep our neighborhood 
clean is through hosting SOLVE Cleanups. 
SOLVE is a non-profi t organization whose 
mission is to “bring Oregonians together 
to improve our environment and build a 
legacy of stewardship.” 

COMMUNITY 
GARDEN
The original South
Waterfront Community 
Garden was established 
in 2009 by a committee 
of dedicated residents. 
Today, the garden has 55 
beds that are rented by 
residents and community
members.

C O M M U N I T Y  C O N N E C T I O N

SOUTH WATERFRONT STREET FAIR 
The fi rst South Waterfront Street Fair was held in 2018 and included twenty interactive booths for all ages, a 
beer garden, two bands, one surprise fl ash mob performance by the Oregon Ballet Theatre’s junior company, 
and Rojo the Llama’s adorable carrot-fueled smooches.
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MOVIES & CONCERTS 
IN THE PARK
Every summer since 
2013, South Waterfront 
Community Relations has 
partnered with the South 
Portland Neighborhood 
Association, Portland 
Parks & Recreation and 
many generous sponsors 
to host free Movies + 
Concerts in the Park. 

SOUTH WATERFRONT LUAU
The annual South Waterfront Luau 
held in the John Ross Courtyard 
has become a can’t-miss summer-
time tradition. People from all 
over South Waterfront enjoy an 
evening of Hawaiian food, drinks, 
music and games. 

CONDO CURIOUS?
On the 3rd Saturday of every month, from 11 am to 1 pm, open home 
tours are provided for people curious about condominium living in 
the South Waterfront. In addition to exploring a variety of homes, 
discussions are held about the past and present evolution of the 
neighborhood. For information: seanzbecker.com/condocurious.

SWF FARMERS 
MARKET
Founded in 2012, the 
SWF Farmers Market 
is a mid-size neighbor-
hood evening market 
with the aim to make 
connections between 
farmers and urban 
community members 
in a dynamic and lively 
setting. 
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One of the great things about living in South Waterfront is all the four-legged residents. Each day, 
dogs take owners for walks around the neighborhood. Owners stop in to say hello to friends who 
own local businesses. Dogs stroll along the river and watch other pups play. They may even visit  
the South Waterfront Dog Park, which provides dogs and their owners a place to gather and enjoy 
an off-leash experience in the neighborhood. 

One recognizable dog and owner duo is local resident Jill Pereira and her adorable shih tzu-poodle 
mix, Honey. Honey has grown up in South Waterfront and is one of its earliest community  
members. This past spring, Honey turned 12 and is as active as ever. 

Pereira started working at the Discovery Center, the South Waterfront’s original condominium  
sales office, when Honey was just four months old. Pereira recalls, “I was thrilled to be a part of  
this project and watch a new neighborhood grow from the ground up. One of the best parts of  
my new job was that it allowed me to bring Honey to work. We became the working girls.”

Over the next 12 years, Honey and Pereira together witnessed the South Waterfront change from a 
construction zone filled with warehouses and vacant dirt lots, to a thriving community. They saw 
each building, one by one, take shape and form the foundation for the neighborhood.

As many involved with new developments during that time would soon discover, a recession can 
quickly shift people’s plans. Pereira shares, “We worked in the neighborhood until the recession hit 
in 2009. The sales center closed and both Honey and I were disappointed. As fate would have it, we 
moved into one of the buildings in the neighborhood in 2012.”

Pereira says the move to South Waterfront was because she’d been part of that initial neighborhood 
vision and had seen the potential. She wanted to live with Honey in a fun neighborhood that had an 
urban feel, was centrally located, and offered easy access to parks for walks. 

She reflects, “We couldn’t have timed the move any better. The neigh-
borhood was starting to come alive, the real estate market was starting 
to pick up and with that, more people and more retailers were coming 
to the neighborhood. Honey and I enjoyed our daily walks around  
the neighborhood and along the river.”

Pereira adds, “One of our favorite places, Frank, opened on Thanks-
giving Day in 2013. We were excited to be among Frank’s first clients. 
Honey has been a staple at Frank ever since!”

As the neighborhood flourished, so did Honey’s reputation within the community. Everywhere she 
goes, she has other canine and owner friends to say hello to. Pereira brings her to work at Sean Z 
Becker Real Estate, where Honey has become one of the team members.

Pereira says, “Because Honey’s made friends throughout the neighborhood, we started an Instagram 
page to show off her South Waterfront adventures. Honey could not imagine being anywhere else 
and loves being a part of this community. If you ever see Honey prancing around, don’t be afraid to 
say hi — she’s nice. Also, if you ever want to stop by the Sean Z Becker Real Estate office, Honey will 
accept treats at any time or be happy to go on a walk with you!” 

SWEETasHONEY!
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EVERY 
PICTURE 
tells a story
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It’s true that Portland is a tapestry of unique neighborhoods. 
It’s also true that South Waterfront is its own beautiful quilt  
of color, vibrancy and connection. My family and I have  
grown alongside our little community. My name is Bob  
Cronk, and since 2006 I have lived here, first as a newlywed, 
then as a parent to our two amazing daughters. In the past  
12 years, we’ve witnessed the evolution of our neighborhood  
as a family.

With such a dynamic environment of motion and progress,  
I was inspired to photograph South Waterfront’s people,  
buildings and essence. Because our neighborhood is so  
resident-friendly, I found myself outside with a camera  
documenting South Waterfront life nearly every day.

In 2009, I came across an announcement for a neighborhood 
art show. They were looking for submissions from local  
residents. I submitted two photographs. Both were accepted. 
As a fledgling hobbyist photographer, I was thrilled and 
stunned when my two photos sold. The photo bug bit me!

I was encouraged to hone the craft, learn photography soft-
ware and upgrade my cameras. I then traveled to expand my 
skills and capture variations of landscapes including barren 
deserts, lush forests and picturesque mountains. I’m excited  
to share that as a result of the travels, my photos have been  
in exhibits, appeared in magazines, and posted on several  
local and national news websites, including CNN. 

So far, however, my favorite exhibit of my work is right here  
in South Waterfront! I’m lucky to have one of my photo- 
graphs on every floor of the Meriwether towers. (It’s a bonus 
that the Meriwether is the building we live in!) These images  
depict the many splendors of Oregon including the city,  
coast and my own neighborhood.

It’s a joy when one of my daughters points to any of the  
photos, especially when we have company, and says, “My  
dad took that picture!” It’s also pretty awesome to know that  
several neighbors in the building hang my photos in their  
own residences. 

Inspiration is everywhere. I simply can’t turn down a good 
sunset. But I also pay attention for the road less traveled and 
sights less seen. To that end, I’ve recently taken to the skies 
with drone photography. Getting a unique outlook on the 
world from the sky, through a camera lens, has opened up  
a whole new perspective. Landscapes have taken on new  
meaning—especially South Waterfront’s. 

To witness, then capture, the essence of our neighborhood’s 
terrain, people and beauty from above has been a source of  
excitement, pride and rediscovery of our place we call home.  

If you are interested in following Bob’s adventures, you can view 
more at bobcronkphotography.com.
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Florence Rocks was one of South Waterfront’s earliest  
advocates and residents. She’s been in the community 
since 2006, when a few of the earliest buildings were just 
being completed. Over the past 12 plus years, Rocks has 
bought and sold three different places. She’s happy to say 
that at last, she’s in her forever home, on the 19th floor  
of Atwater Place.

Rocks says, “From my place I look south for at least 10 
miles, to the beautiful river, and then to the east with 
a view of Mt. Hood. I can even see west to some of the 
hills. It’s quite lovely, and, as my daughter says, this place 
is my treehouse.”

At 75, Rocks appreciates that the specific South  
Waterfront location of where she lives offers both beauty 
and convenience. She shares, “Today is a perfect day to 
be living here! I just returned from the gym, which is a 
mere three blocks away. I did my morning workout and 
then went for a massage. After my massage I stopped by 
Frank, the local coffee and wine shop. I ordered some 
wine to take to the coast.”

She continues, “This afternoon, I will head downtown by 
Streetcar. I have some errands to run. When I’m done,  
I’ll meet up with friends for a movie and dinner after. 
Once all that’s over, I’ll Uber or Lyft home. Not once 
throughout this day will I have to get into my car. The 
convenience is perfection!”

Before moving to the South Waterfront, Rocks spent her 
life in Lake Oswego. She raised her family there. When 
she contemplated retirement, she knew what she was 
looking for in terms of residence type, proximity to the 
city, and neighborhood lifestyle. “I chose South Water-
front because it represented what I’d planned on,” she 
says. “I wanted to live on the edge of the city to easily get 
to the theatre, the museum and all the arts. Being single, 
and as I ‘matured,’ I did not want to be in the suburbs.”

Rocks has created a wonderfully active life for herself  
and the neighborhood encourages her interests. “I’m  
so happy in this area and living in a condo. I have  
total building security, and anything I need can be  
delivered or picked up. I love our neighborhood’s  
diversity of cultures and ages. It’s wonderful to hear  
more than one language or outlook about life.”

One of the more substantial aspects contributing to the 
quality of Rocks’ life are the friendships that living in an 
urban neighborhood affords. “I’ve cultivated many new 
and wonderful friendships,” she says. “Single women and 
couples. Several women here have started our own book 
club and dinner night. This has been a lot of fun.”

Rocks holds an affinity for nearby nature, similar to 
many South Waterfront residents. This is one of the 
neighborhood’s most frequently cited attractions. Rocks 
says, “I love that we have a gorgeous park on the river to 
hang out in and walk through, where I can see neighbors 
during a stroll. The beauty of our river has become  
special for all of us to enjoy and be with. I watch the  
river from my deck and it brings me a sense of calm  
and serenity.”

Rocks feels comfortable in her life with where she is, and 
how she’s surrounded herself with friends, neighbors,  
activity and beauty. She concludes by saying, “I wish 
people could understand the calm of living here. Perhaps 
some need the bustle of the Pearl District. I do not. I 
enjoy going there to eat and shop, but I love returning  
to the peace of the South Waterfront. I just want to see  
all our community has to offer and participate where  
I can.”  

FLORENCE ROCKS 
finds it all at home
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FRANK WINE BAR 
the perfect note
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FRANK WINE BAR 
the perfect note

Frank, located on Bond Avenue, is the kind of place 
you want to be. They serve delicious coffee during the 
first part of the day, then pour wine for the second 
half. Frank opened in 2013. Ezra Lunde, his wife and 
one-year-old daughter moved to Portland to escape the 
bustle of Chelsea, New York. He opened a wine bar to 
provide a fresh, safe place for people to engage wine. 

Lunde shares, “When these moments happen, I receive 
a great deal of satisfaction. Even though it’s just a little 
wine bar, we have the potential to enhance the evening 
for our customers in a basic yet elegant way. It’s the kind 
of place I wish was down my street in New York; a place 
I would’ve loved to stop in, get of glass of rosé, meet a 
friend, then poke around for a bottle to take home to 
dinner. That’s the idea behind Frank, and sometimes 
that’s exactly how it works.”

Measured care and a quality focus on the coffee and 
wine offerings make Frank unique. Lunde explains that 
half of his family is from Provence, France, so he learned 
about wines from a young age. He enjoys rosé. 

“Rosé is neither white nor red, nor too acidic or soft,” he 
says. “Consequently, it pairs well with many foods. It’s 
not a wine to take too seriously, which brings relief from 
the fuss and pretense of the wine business, and life in 
general. I think Frank reflects the spirit of rosé.”

Lunde reveals that his other favorite wine is chardonnay 
from a small village south of France’s Champagne prov-
ince, called Chablis. “The cool thing about chardonnay 
is that it’s a neutral grape and serves as a vessel for the 
flavors of the ground in which it grows. The Chablis area 
has limestone-heavy Kimmeridgian soil that imparts a 
specific cut and flintiness to the grape. There’s something 
focused and complete about a well-made Chablis wine. 
It’s honest and straightforward, yet complex and even 
royal. For me, it is the benchmark.”

Lunde believes his wine bar enables him to share the 
inspiration of lesser-known treasures with customers. “A 
ritual for me is cultivating the mindset to continuously 
return and pour wine. Sometimes we have big months 
and other times I barely pay for more inventory. The  
ritual is showing up and working with what we have. 
There are core customers that make this possible.”

Being a South Waterfront small business owner has  
given Lunde access to really know his customers and 
appreciate how the people and this particular place 
constantly interact with one another. A favorite aspect 

of being part of the community for Lunde is the “fresh-
ness” and civility of the neighborhood. 

He says, “South Waterfront is unlike any other Port-
land neighborhood. It’s modern, clean, well built, and 
actually one of the more international neighborhoods. 
We have customers from the Middle East, Africa, Russia, 
Europe and other parts of the United States.”

Lunde adds, “It’s also a professional neighborhood, 
ranging from OHSU students and employees, to retirees 
from multiple, often international, backgrounds. It’s a 
pleasure to interact with these varying personalities, 
and, in addition to sustaining the business, these  
relationships have taught me a lot.”

He says, “It’s not every night, but there are some nights 
when the shop hits a perfect note, and I’m not talking 
about sales, necessarily. What I mean is the right  
combination of customers, perhaps the right weather, 
the right music...it’s a confluence of elements that come 
together and make the space feel aesthetically balanced, 
comforting and easy. It’s the reason we opened up to 
begin with!”  
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OHSU KNIGHT  
CANCER INSTITUTE 
ending cancer as we know it
In early September, OHSU announced the official  
completion of the Knight Cancer Research Building,  
a facility dedicated to the mission of ending cancer  
as we know it. The 320,000-square-foot building’s  
unique design will bring together people from different  
scientific disciplines with the goal of accelerating  
research progress.

The Oregon State Legislature provided $160 million of 
the total $190 million in funding for the seven-floor 
facility, with the remaining $30 million coming from  
the OHSU Knight Cancer Institute. 

The opening celebration in September took place five 
years after Nike co-founder Phil Knight and his wife, 
Penny, issued a $1 billion fundraising challenge to 
OHSU, which was successfully completed in June 2015, 
two months ahead of schedule.  

“We give thanks to the people who made this building 
possible. We thank Phil and Penny Knight, who issued 
the challenge of a lifetime. We thank the state of Oregon 
for its investment in this new building, and we thank the 
more than 10,000 donors in Oregon — and across the 
world — who believe in our mission,” said Brian Druker, 
M.D., director of the OHSU Knight Cancer Institute. 
“We pledge to use this facility to end cancer as we know 
it, and we will be reminded of our pledge each day as we 
work within these walls.”

With a capacity of 650 occupants, the building will house 
the majority of researchers contributing to the Knight 
Cancer Institute’s mission. The building will be home to 
CEDAR — Cancer Early Detection Advanced Research 
Center — the first large-scale early cancer detection  
program of its kind. CEDAR is led by nanotechnology  
expert Sadik Esener, Ph.D. 

“The tremendous spirit of collaboration is one of the 
attributes that drew me to OHSU,” said OHSU President 
Danny Jacobs, M.D., M.P.H., F.A.C.S. “This building 

represents the state legislature, the governor, and the 
citizens of Oregon coming together with OHSU over  
a shared goal of transforming how we think about 
cancer. I am proud to celebrate this building and all that 
it represents today, and I am eager to see the scientific 
progress that will result from the innovative approach  
to attacking cancer.”

The Knight Cancer Research Building team utilized a 
process called integrated project delivery, or IPD, that 
optimized budget, timeline and resource efficiencies 
during the design and construction process. The IPD 
core team included members from OHSU working in 
close collaboration with representatives from the  
architecture firm SRG Partnership, Inc. and the  
construction joint venture team of McCarthy Building 
Companies, Inc. and Andersen Construction. The IPD 
process ensured the building was delivered on time  
and on budget. 

The building team prioritized the hiring of Oregon 
businesses for the project, including minority, women 
and emerging small business contractors. Key building 
features include intellectual and social hubs; centralized, 
shared equipment and research core facilities; and an 
open laboratory design, all with the intent to foster  
collaborative work. The research labs are a balanced  
mix of wet labs, which use liquids, chemicals or drugs  
to conduct experiments, and dry labs, which use  
computers or computer-generated models in analyzing 
biological data. 

Each person will have access to daylight in a high- 
performance, environmentally sustainable workplace  
featuring materials that are toxin- and carcinogen-free.  
The building’s design and construction team anticipate  
a LEED Platinum certification.  
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The signs stretching along Moody 
Avenue reveal a vision of a new neigh-
borhood: Zidell Yards. The mixed-use 
neighborhood featuring residential,  
retail, office and open space will 
become the connective tissue that 
seamlessly links the OHSU campus and 
South Waterfront as well as the central 
eastside, OMSI, Portland Community 
College, the Opera and the Innovation 
Quadrant. The 33-acre riverfront  
property has been an integral part  
of Portland and the Zidell family’s  
commercial and industrial legacy  
for generations.

A LONG AND STORIED HISTORY 

Sam Zidell came to the United States  
in 1912 and began the family legacy 
selling second-hand machinery. In 
1946, Sam’s son, Emery Zidell, started 
the Zidell Ship Dismantling Company,  
effectively taking advantage of the high 
demand for steel in the postwar era and 
creating a series of successful spin-off  
companies. In 1960, Emery Zidell  
established the Zidell Marine  
Corporation and began a barge- 
building business. 

After the construction of over 270 
barges and an extensive environmental 
restoration, the family made the  
decision to end the barge-building 
business in the summer of 2017 and 
prepare the land for redevelopment. 

ZIDELL YARDS
a new kind of neighborhood
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A PEOPLE-FIRST PLACE 

The vision of Zidell Yards includes three major tenets: health-
care transformation, the incorporation of arts and culture 
into the community and promoting wellness. 

• Build out the health ecosystem: The OHSU Knight  
Cancer Institute is an international leader in research 
and cancer treatment. The commercial spaces at Zidell 
Yards will provide the necessary space for commercial-
ization and tech transfer that will bring those innovative 
treatments to patients’ bedsides.  

• Incorporate arts and culture in the fabric of the  
community: Zidell Yards will be more than an arts  
district. It will be an art ecosystem. The neighborhood 
will bring together affordable housing with affordable 
artist work space along with flexible venues and  
performance spaces. People who live, work and play in 
Zidell Yards will have the opportunity on a daily basis 
to personally engage in art activities, in whatever way 
resonates with them. 

• Promote wellness: Zidell Yards will be intentionally 
designed to make it easier for people to make positive 
choices about their own health and wellness. 

THE FUTURE IS NOW

Zidell Yards is already in progress. The Emery, an apartment 
building on Moody across from the former barge building, 
is celebrating its fifth anniversary this October. The build-
ing features local retailers, a priority for the entrepreneurial 
Zidell family, including Ready Fit Go, Ecru Modern  
Stationer, Three Paws Pet Supply, Cha Cha Cha! Taqueria, 
Pizzicato and Greenleaf Juicing Company.

START BUILDING A COMMUNITY TODAY 

Zidell Yards will be incredible, but you don’t have to wait for 
the new buildings to get involved in your community now. 
Come to the Front Porch Lecture Series, where you can get 
to know your neighbors on a deeper level. The group comes 
together every month to share stories and hear from speakers 
with a range of backgrounds.   
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3,000+ RESIDENTS
762 HOMES

50+ BUSINESSES
1 SOUTH WATERFRONT
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3,000+ RESIDENTS
762 HOMES

50+ BUSINESSES
1 SOUTH WATERFRONT

 
Sean Z Becker Real Estate is a boutique real estate brokerage located in 

the heart of South Waterfront. We believe in human interaction and the 

power of the face-to-face experience.  We are not a faceless franchise, or 

an out-of-state entity. We are a local business that operates as a partner 

with our clients  and our community. We believe in being conscious  

citizens of our community, both personally and professionally. We  

believe in the power of connection, for our clients, for our community 

and for ourselves. We believe in the experience and the outcome. 

Our clients always come first.

1 TEAM

W E  A R E  S E A N  Z  B E C K E R  R E A L  E S TAT E
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MERIWETHER 
0836 SW Curry St | 3570 SW River Pkwy

LAST 12 MONTHS
AVERAGE SALE PRICE $705,083  |  AVERAGE PRICE / SQUARE FOOT $503  |  AVERAGE DAYS ON MARKET 61

2 Bedroom  |  2 1/2 Bath  |  2382 sqft
Sold July 2018  |  $1,450,000

3 Bedroom  |  3 1/2 Bath  |  2275 sqft
Sold July 2018  |  $1,275,000

2 Bedroom  |  2 1/2 Bath  |  2776 sqft
Sold October 2017  |  $1,500,000

represented by SEAN Z BECKER REAL ESTATE

JOHN ROSS 
3601 SW River Pkwy
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JOHN ROSS 
3601 SW River Pkwy

LAST 12 MONTHS
AVERAGE SALE PRICE $633,857  |  AVERAGE PRICE / SQUARE FOOT $478  |  AVERAGE DAYS ON MARKET 156

2 Bedroom  |  2 1/2 Bath  |  2698 sqft
Sold February 2018  |  $1,715,000

1 Bedroom  |  1 Bath  |  1205 sqft
Sold June 2018  |  $500,000

1 Bedroom  |  1 Bath  |  845 sqft
Sold May 2018  |  $375,000

represented by SEAN Z BECKER REAL ESTATE
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3 Bedroom  |  3 1/2 Bath  |  2849 sqft
Sold May 2018  |  $2,600,000

2 Bedroom  |  2 Bath  |  1597 sqft
Sold July 2018  |  $950,000

2 Bedroom  |  2 1/2 Bath  |  2152 sqft
Sold August 2017  |  $1,325,000

ATWATER PLACE 
0841 SW Gaines St

LAST 12 MONTHS
AVERAGE PRICE $1,029,127  |  AVERAGE PRICE / SQUARE FOOT $605  |  AVERAGE DAYS ON MARKET 62

represented by SEAN Z BECKER REAL ESTATE



houses make a town,

but citizens make a 

city  -Rousseau 




